Strategic Business Writing « Powerful Presentation Skills

Gail Tycer

Strategic Business Communication

Gail’s lively, can-do style and enthusiasm inspire audiences to put
her practical techniques to work immediately. Profitably!
Her highly interactive, content-rich presentations are
repeat favorites, producing sound ideas and workable answers.

About Gall

Presentations:

n Power Writing: How to Make Your n Powerful Presentations: 17 Ways

Point — and Get What You Need to Increase Your Comfort Level,
Enhance Your Professionalism,
and Generally Feel Better About
Speaking

n Write Less and Say More!

n How to Avoid the 18 Most
Common Grammatical Mistakes

You May Not Know You’re Making n Talk Your Way Into More Business

Your presentation exempli ed our goals

for speakers.... My hope is that our
subsequent speakers will be as organized, as
dynamic, and as substantive as you were.

...awoman with marketing insight, wisdom...
and humor to put life in perspective.... Her
keynote delivery was interactive, humorous
and packed with information people could
use immediately.
L.M., Home-Based Business
Symposium Coordinator

Meeting Planner

e professional and caring attitude you
have exempli ed...has made my function
considerably easier and de nitely more
enjoyable.

J.C., Business Conference
Meeting Planner

...outstanding...professional... presentation....
e conference was buzzing with enthused
and inspired women!
M.B., Business Womens Conference

Meeting Planner
You were every bit as good as | billed you!

N . . D.E.S., Educational Meeting Planner
... they were inspired by the information you g

provided....Please, please let us know if there
is ever anything we can do for you.

B.F., Professional Writers

Meeting Planner

Revolutionizes stagnant business writing.
Gail Tycer, you are a super pro!
G.K., Non-Pro tOrganizations
Meeting Planner

Writer, speaker, author, columnist,
consultant, and coach, Gail Tycer
has made a life-long study of the
thought process that results in
clear, fast, results-oriented
communication: what it is that
makes a message concise,
compelling, convincing. She
shares the fascinating results of
this continuing study through her
workshops, presentations, and
consulting nationwide.

Partial Client List

N.L., Home-Based Business Association

e Gail Tycer Company

13535 NW Science Park Dr.
PO Box 25029
Portland, Oregon 97298

T:503-292-9681 F:503-297-1695 gail@gailtycer.com www.gailtycer.com

Nike, Epson, LSI, Fujitsu, Intel,
Hewlett-Packard, HSBC, First
Interstate Bank, US Bank, Bank of

the Cascades, M Financial, Oregon
Bankers Association, Louisiana
Bankers Association, Paci ¢ Santa Fe
Corporation, Red Lion, GE Capital,
InFocus, Intersolv, State of Oregon,
Clackamas County, Washington
County, City of Beaverton, City of
Portland, Port of Portland, Portland
State University, George Fox University,
Loma Linda University, Highline
Community College, Portland
Community College, Maine Public
Relations Council, Federal Executive
Board, Foundation for Women-Owned
Business, American Society for
Training & Development, Associated
General Contractors, Small Business
Administration, Bonneville Power
Administration, Sisters International,
Colonial Paci ¢ Leasing, New York Life
Insurance Co., Lease Crutcher Lewis,
Generations, NAGARA






